


Row Extreme
presents

THE WORLD ROW CHALLENGE
A UNIQUE SPONSORSHIP OPPORTUNITY

AIM:
To be the first in history to row round the world covering three consecutive

oceans without making landfall.

In the great British traditions of seafaring and exploration, Row Extreme announces The World Row
Challenge, 20,000 miles on the edge of endurance in one of the world’s most inhospitable environments.

After his successful solo row across the Atlantic in 2004, Worcester (UK) based Expedition Leader
Richard Wood with an international mixed crew of 3, will attempt a world first. Together they will power
their high tech custom-built ocean 4 rowing boat round the world without making landfall. With nothing
but their own skill, strength, courage, determination and ability to use the extreme conditions of the
World’s southern latitudes to speed them on their way, Richard and his handpicked crew will become
the first to achieve this monumental feat thus writing a new chapter in the history of human endurance.

The Pacific leg of the expedition is scheduled for departure from Australia in 2007 and after a re-supply
and crew change off South America will continue on the Atlantic leg. Having completed the second and
final re-supply and crew change off South Africa the Indian Ocean leg will bring the expedition to its
conclusion back in Oz. Richard and one member of his crew, Charles Robey from Australia, will remain
on board for all three ocean legs. If the attempt is successful they will not only become:

· the first to row round the world over three consecutive oceans without making 
             landfall but also

· the first west to east row across the South Pacific
· Charles will be the first Australian man to row the Pacific, the South Atlantic & the Indian Oceans
· the first west to east row across the South Atlantic
· the first west to east row across the South Indian Ocean
· the first row in the Southern Ocean
· Canadian, Alicia Hamel will join the team on Atlantic leg two and become the youngest

   Canadian woman to row an ocean and the South Atlantic.
· Joe Leiserach UK will row the final leg powering the expedition back to Oz whilst becoming the
  youngest person to row the Indian Ocean.
· Other possible world firsts will be the longest row in history and the most number of days 

   at sea for the two permanent crew.
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Richard Wood said “Success will place this expedition in the ranks of outstanding human
achievement and provides a unique corporate sponsorship opportunity with worldwide impact.
This opportunity is open now and I invite you to meet me and discuss your potential involvement.”



Introducing Expedition Leader Richard Wood:

Richard has nearly 10 years experience of Ocean Rowing including a double and solo attempt on the
Atlantic. He built one boat and re-fitted a second for the challenges. This has given him valuable experience
in boat construction and his successful solo Atlantic row in 2004 has provided a firm foundation for this
ultimate attempt.

His wide experience in successful project management not only within ocean rowing but also outside
the fraternity in his professional capacity as a ‘Social Entrepreneur’ includes a Guinness World Record
and Project Management that led to raising over £4million for the Developing World.  He was responsible
for organising and delivering the nations largest chain of Restricted Service License Radio Stations and
has pioneered a number of other cutting edge initiatives.

He is a Director of Youth Community Media, a not for profit company which has just won a five year FM
broadcasting licence for a Youth Led Community Radio Station in Worcester.

Guts, determination and the will to win under extreme circumstances has characterised Richard’s life
achievements.

He has successfully worked with sponsors and partners in the past; developing excellent relationships
and fulfilling project remits to the satisfaction of all concerned going over and above the call of duty on
many occasions to offer the best possible rewards for such valued commitment.

As an experienced public speaker he has motivated and inspired audiences nationwide to fulfil their
dreams.  Richard’s book ‘Naked Ambition’ was published this year, hailed as a ‘must read’ for anyone
contemplating an ocean row or interested in the more adventurous side of l i fe!

His wide experience with the media has developed and maintained good, positive working relationships
to the benefit of the ‘cause’, with appearances on local regional and national TV, Radio and in the press.

His experience of charitable fund raising and linking projects together to maximise the mutual benefit
for all those concerned was clearly demonstrated during the last row. In partnership with his local Hospice
St. Richard’s, he inspired the community to raise over £20,000 for the organisation and helped them
keep a very high media profile for several years.

In November 2004 Richard established ‘Row Extreme Ltd’ to facilitate “The World Row Challenge”.  With
Title Holder funding this will enable him to manage the whole project whilst fulfilling all obligations to the
Sponsor.

Row Extreme provides the vehicle so that all of Richard’s considerable skills can be channelled into the
development and outworking of one of the greatest challenges of human endurance ever to be staged.
 It will enable the same to be true for the Expedition Sponsor and The World Row Challenge Team alike.
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The Spirit of
W o r c e s t e r s h i r e
built for the first
Atlantic double row.

7 weeks to the  day,
 first human  contact
with Najojo, Atlantic
solo 2004. >>



THE ROUTE

Image above illustrates the proposed route.

Routing will achieve the safest and fastest route using the most favourable winds and currents.

The provisional start and finish will be in Australia, with three major legs over three oceans.

Route approximately 20,000 miles

1. Pacific Ocean Leg

Australia to South America (approx 8000 miles, 5 months)

2. Atlantic Ocean Leg

South America to South Africa (approx 5000 miles, 3 months)

3. Indian Ocean Leg

South Africa to Australia (approx 7000 miles, 4 months)

The anticipated expedition start date will be late 2007.
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MEDIA & MARKETING OPPORTUNITIES

Expedition Title Holder; A single Sponsor package would enable all aspects of the project to be branded
according to the Sponsors Brand requirements. This would include clothing, equipment, vehicle, trailer,
website, events and other project related initiatives.  Perhaps the key element would be the:

Boat Title; With the Sponsor owning the project from its inception, it presents enormous opportunity to
build key marketing and media strategies around the expedition.  The main advantage now is the ability
to commission and brand the boat to Sponsor specifications and colours.  It would also be possible in
the pre expedition activity to alter this branding for the launch of individual products within the overall
brand.

World First; Nobody has attempted rowing round the world over three consecutive oceans before.  The
challenge is on a par if not even greater than that accomplished by Sir Edmund Hillary on Everest in
1953 or Dame Ellen MacArthur’s exploits in the present day.  The potential media interest and international
brand awareness handled properly would reflect this. The expedition is in the great seafaring tradition
of the human race.

The Worldwide Web; Through Argos Tracking Systems the progress of the boat can be updated several
times a day, so anyone with online capability can keep in touch with the expedition as it unfolds.  Regular
contact with the boat can also be maintained through a variety of satellite communication.  This has huge
awareness potential for the Sponsor.

 Race Patrons; The high profile of the expedition is likely to attract Expedition Patrons.

Charitable Partner; The recruitment of a charitable partner to give a fund raising aspect to the expedition
would build on the previous experience of ocean rowing projects.

TV coverage; TV coverage has massive potential for international brand awareness.  Richard’s last
project attracted both national and regional TV coverage.

Radio coverage; This also has great potential.  BBC Radio 5 Live had regular interviews with a trans-
Atlantic double recently.  Richard had a great deal of regional radio coverage for his solo row including
interviews live from the boat and with the advent of digital radio and the Net the possibilities for the
medium are great.

Press; Richard wrote a regular column for the local free press for a year about the preparation for the
row.  He had wide press coverage for several years and some national exposure.
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THE BOAT

A unique boat will be constructed that is big enough to carry the crew and all necessary provisions and
equipment for each expedition leg learning lessons from all the recent of Ocean Four Projects.  The
renowned and highly successful Irish based boat builder Mark Mills will be designing the boat to
Richard’s specification and Hawkshead boat builder Simon Patterson will be undertaking the construction.
A great deal of work has already been done and the whole team is now waiting to proceed with the
project once funding is secured.

With Sponsorship, Row Extreme will commission the boat in 2006.

The boat will need to be built to a very high specification, learning from previous constructions. The
boat will be built as strong as possible with state of the art materials and will use various technologies
that Richard has already tested to cope with the severe conditions The World Row Challenge will
encounter. She will be self-righting and strong enough to withstand regular capsize and even being
pitch-poled!

On July 27 2005, 06:49 GMT
after 60 days 16h 19min at sea
the team "Vopak Victory"
crossed the longitude of
Bishop's Rock Lighthouse and
became the first Four to row
the Atlantic from the USA to
Europe

Pink Lady and her crew before her North Atlantic attempt.

‘All Relative’ an Ocean 4
(in the colours of the RNLI)
embarked on the Canary-
Antigua route in November
2005 and won the ocean
racing event in which they
participated with 25 other
ocean rowing boats, including
solos and doubles.

S u n d a y  J u l y  1 0 t h  a t
08:10:30GMT "Naturally Best"
crossed the finishing line
and completed their crossing
of the Atlantic in 39 days
22hours 10min 30sec, and
set a record time for crossing
the Atlantic from Canada to
Europe for teams of Four.



THE CREW

The Row Extreme World Row Challenge Expedition Crew were hand
picked during a rigorous Selection Weekend at the YMCA National
Centre in Lakeside Cumbria at the end of July. Selected from over 40
individuals who submitted international expression of interest through
the Row Extreme Website, 4 of the final 7 invited to come to the Selection
were chosen to make up the Rowing Team.

The team comprises of three male and one female rowers, one of whom
is Australian, one Canadian and two from the UK. Richard and one

member of his crew, Charles Robey from
Australia, will remain on board for all three ocean legs. Canadian, Alicia
Hamel will join Richard and Charles on Atlantic leg two and Joe Leiserach
(UK) will row the final leg powering the expedition back to Oz.

Crew fees will make up nearly 50% of the expedition costs with the
Title Sponsor funding the rest. However in the event of the Title Sponsor
wishing to have total branding and ownership of the expedition, Row
Extreme will be happy consider a full sponsorship package. The advantage
of this enables the crew to concentrate on the intense preparations

required to facilitate a successful outcome.

All five crew members will become Ambassadors for the Sponsor with major marketing opportunities
that can be realised particularly in the UK and Australia prior to departure.

Crewmembers will be raising their own profile and that of the Expedition as a whole, locally, regionally,
nationally and internationally.
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THE EXPEDITION SCHEDULE: The countdown to departure is now on. The World Row
Challenge wil l  leave Austral ia October 2007 and return approximately 12 months later
( see ROUTE section Page 5)

TITLE SPONSOR: A ful l  Business Plan and Cost Analysis wil l  be made available to a
potential sponsor once an initial meeting has been arranged to discuss the opportunity.
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